The 5" Annual
Feria del Libro: A Family Book Fair
A Summary Report

TheFeria del Libro: A Family Book Fairs a community-wide
event, supported by a unique partnership betweehdh Angeles
Unified School District, the City of Los Angelesur local non-
profits organizations, and the business communitye book fair
promotes a culture of literacy at home and acadachevement
at school, where quality, culturally relevant boaks made

5TH ANNUAL

available to children of all ages. The fair hadoégjinning five i
years ago when the Boyle Heights Learning Collatibarathe A FAMILY BOOK FAIR
LAUSD Roosevelt family of schools, and FamiliesSchools @ﬁﬁ;ﬁ@
decided to be pro-active in making books availablamilies in :ré:;%gj_ﬁj;:
Boyle Heights, a community with limited access twkstores and .
libraries.

The Audience

The book fair has grown from an event that attc&®00 people in 2003 to one that
attracted over 30,000 on June 2, 2007 at the sfejpe Los Angeles City Hall. The
audience is primarily made up of families, howewamny young single people also
attend. Teachers, city-wide, have become regulen@tes. The audience surveys tell us
that the majority of the audience identifies asgn@tyet over 25% are of other
ethnicities. The majority (61%) of the audiencealseEnglish (most of them bilingual
in Spanish and English) with 36% speaking Spanigi o
and 3% speaking other languages. Over 40% of the
audience has attended two or more of the fairshyhic
considering the growth of the fair each year, shgse is a
very loyal audience. Almost 70% of those survelyad
already purchased books at the time of the sunfeyin
other years, the primary reason people attendaihésfto
purchase books.
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The Million Word Challenge

A highlight of the event is the recognition of studs who were
chosen as th®lillion Word Challenge winners from their
schools. The challengeo-sponsored by La Opinion and Allian
for a Better Communityis a literacy program that encourages
youth reading outside of the school day. The studénners fron




participating schools, who read the most booksidetsf the
school day, received a $50 gift card to purchaskéat the fair.
There were 444 students who won kidlion Word Challenge
representing 331 Los Angeles area schools.

The Authors :
The visiting authors are an integral part of thelotair. The 2007 fair was honored with
the presence of Rigoberta Menchu Tum as the feauthor. Ms. Tum is a world
renowned author and a 1992 Nobel Peace Laureakefactivism in Guatemala. The
city of Los Angeles honored her by naming June0D,72as Rigoberta Menchu Tum Day.
Over 20 additional authors were involved in theiféses of the day and/or in the
Authors In Schoolsprogram, coordinated by the City of Los Angelelsrary, L A’s
BEST, and Los Angeles Unified School District-Begiadhe Bell Division. Authors
visited schools during the months of April and Mayexcite students about reading

and writing. There were many authors in book vendor

booths signing their books and visiting with theli@mce

all day long. Along with Ms. Tum, other authorxBlas

Henry Winkler, Luis Rodriguez, Lalo Alcazar, aWettoria

Rowell helped create excitement about reading.

The stages are an essential component of the la@ok f
Disney and WaMu sponsored the two stages in 200Y wi
Los Angeles City Recreation and Parks acting as
producer and stage manager. Smiling audiencedehe stages all day long with
storytellers, authors reading and acting out theoks, puppeteers, and various musicians
entertaining them. Some of those musicians indute Freemont HS Pathfinder Jazz
Combo, the International Peace Choir, Mi Guatenaaid, Quetzal, a popular local band.

The Exhibitors

The book fair is about books, and many of our book

vendors have been supporting the fair since itsgtion.

This year twenty-four (24) book vendors participiatath

seven (7) of them patrticipating for the first time&he book

vendors told us that they were very satisfied whihevent

and all of them plan to return in 2008. The largguaf the

books sold reflect the needs of the attendees&0itha

being in English, 20% Bilingual (Spanish/Englishgahe

balance being mostly in Spanish. Book vendorentapat the most popular types of
books are young children’s illustrated literatiasy chapter books and adult fiction; the
audience reported that they would like to see nhoks for adolescents. The balance of
the over one hundred (107) exhibitors, filling abhtwo hundred booths, was made up of
activity booths hosted by the fair's partners apdnsors as well as many literacy related
non-profit organizations in Los Angeles.
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Million Word Challenge Ceremony — The Crowd!

Promoting the Book Fair

Promoting the book fair is done with the supporastrong
partnership and much coordination and collaboration
Disney supports the graphic art needs for the naditer
WaMu, a founding sponsor, distributes posters and
bookmarks in all of their LA branches; Los Angeles
Unified School District distributes material to atthools,
with additional material going to alflillion Word
Challengeparticipating schools; the City of Los Angeles
distributes to all of their sites with particulanphasis on the libraries and the parks; and
Alliance for a Better Community (ABC), Boyle Heighitearning Collaborative (BHLC),
Project Restore, and Families In Schools (the nofitp in the partnership) distribute
material throughout the community. Additionalllgetmedia sponsors are very important
partners in the promotion work with La Opinion,caimding sponsor, generously
supporting the book fair and its related eventsugh its co-sponsorship of thillion

Word Challenge; advertising the book fair; and
developing, printing and distributing a supplemitet
week of the fair designed to be the Spanish languag
audience program for the day. In 2007, the dfici
Spanish language television sponsor, T52 supptneethir
with show placements, news coverage, and Publvicer
Announcements (PSA). Additional PSAs were aired by
another media sponsor, Time-Warner Cable. Fofirste
time there were various radio stations, includir@AK and
La Raza 97.9, covering the events leading up tddine

As in previous years, English language newspaypearsred
the event the day of the fair.
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2007 Partners and Presenting & Supporting Sponsors
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